
Emma Cox 
New York, NY   ·   consultingecox@gmail.com   ·   (515) 490-8923 

linkedin.com/in/emmaacox   ·   emmaacox.com ·  she/her/hers 

Integrated marketing leader with 8+ years driving brand growth across consumer lifestyle, fashion, and luxury 
brands. Proven track record translating cultural insight into commercially driven strategy — from 360° 
campaign execution and influencer ecosystems to performance marketing, social commerce, and earned 
media. Equally comfortable as a strategic lead and a hands-on executor. 
 

EXPERIENCE 

Brand & Integrated Marketing Manager†   •   Stupid Cancer   •   New York, NY​ 2024 – Present 
–​ Lead 360° integrated marketing strategy across social, influencer, PR, email, and experiential — 

managing full-channel execution from brief through post-campaign analysis 
–​ Directed national conference marketing campaign achieving 8.8% YoY attendance growth through 

audience segmentation, cross-channel storytelling, and partner activation 
–​ Grew brand reach by 1M+ impressions YoY through influencer partnerships, media outreach, and 

platform-native content strategy 
–​ Secured national media coverage in TIME, CBS News, and NPR, building brand credibility and 

mainstream cultural presence 
–​ Drove 514% improvement in email CTR through list segmentation, A/B testing, and content optimization 
–​ Managed cross-functional coordination across sponsors, brand partners, and media teams for nationwide 

experiential activations 
† Title reflects full scope of integrated marketing responsibilities; held as Communications Manager 
 

Associate Digital Strategist   •   Ketchum PR   •   New York, NY​ 2022 – 2023 
–​ Executed integrated brand campaigns across multi-million-dollar consumer lifestyle accounts including 

Kingsford, LiquidIV, Kikkoman, Qatar Airways, Nutrafol, and Zespri 
–​ Led influencer strategy driving 370% organic and 416% paid engagement growth across campaign 

activations 
–​ Delivered 11M campaign impressions and exceeded paid social KPIs by 84% through audience targeting, 

creative optimization, and cross-channel coordination 
–​ Collaborated across creative, media, analytics, and client service teams to develop and launch 

omnichannel campaigns on time and on brief 
 

PR & Brand Associate   •   Facets PR   •   London, UK​ Summer 2019 
–​ Managed media outreach and press relationships for a European luxury brand portfolio including 

Frédérique Constant, securing coverage across fashion and lifestyle publications 
–​ Developed trend forecasting reports and managed social content to support client brand strategy and 

seasonal campaigns 
–​ Represented clients on-site at Couture London and luxury trade events, supporting brand activations and 

press appointments 
 

SELECTED BRAND EXPERIENCE 

Fashion, Luxury & Jewelry   Dana Bronfman (Vogue, WWD) · Ana Katarina Designs (Vogue, WWD) · 
L’Enchanteur (Met Museum: Superfine: Tailoring Black Style) · Frédérique Constant 
Lifestyle & Consumer   Nutrafol · LiquidIV · Qatar Airways · Kingsford Charcoal · Kikkoman · Zespri · 
additional brands (via agency & consulting, 2018–Present) 

–​ Represented Ana Katarina Designs on-site at Couture New York, supporting brand activations, press 
appointments, and buyer relationships at the invitation-only luxury trade event 



–​ Supported press strategy for fashion and jewelry clients with placements in Vogue and WWD, including 
independent consulting work with Dana Bronfman and Ana Katarina Designs 

–​ Led brand creative refresh for fashion and lifestyle clients, driving 49% increase in organic web traffic 
through SEO strategy and landing page redesign 

–​ Designed and optimized cross-channel campaigns across Meta, LinkedIn, and Google — growing client 
email audience 85% and improving open rates 10% within a single quarter 

 

CORE SKILLS 

Integrated & Brand Marketing​ Performance & Growth Marketing 
360° Campaign Strategy & Execution​ Paid Social & Audience Targeting 
Influencer & Creator Strategy​ Email Marketing & Lifecycle (CRM) 
Social Commerce & Community​ SEO & Landing Page Optimization 
Experiential & Live Event Marketing​ A/B Testing & Campaign Analytics 
Media Relations & Earned PR​ Agency & Partner Management 
 

PLATFORMS & TOOLS 

Social & Community   Hootsuite · Sprout Social 
Analytics & Ads   Google Analytics · Google Ads · Meta Ads · LinkedIn Ads · TikTok Ads 
Email & CRM   Mailchimp · Neon CRM · Cvent 
Creative & CMS   Adobe Suite · Canva · WordPress · Squarespace · Drupal 
Other   SQL · HTML · CSS · JavaScript 
 

EDUCATION & CREDENTIALS 

AI for Creativity & Leadership Certificate   •   Parsons School of Design   •   New York, NY​Expected July 
2026 
Focus on AI-driven strategy, creative innovation, and emerging technologies in design and brand contexts 

B.S. Marketing & Visual Communications, Photography Minor   •   Emerson College   •   Boston, MA​
Cum Laude 


